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DECLARATION OF MICHAEL STEPHElffS 
1, Michael W. StephenSj declare a;S follows: 

1 . I am President and CEO of Stephens & Co, , the manufactt|^ seller 



of ChaiCozies combustible products that are made in accgrdaiiqe with the 

} 

prcsentJ^^-clalnied inveation. I am alj$o the inventor ot the present Srwention* 

2, At present, Stephens & Co. i$ a very fimall comply whos^ able product 
is the CharCones product. TTiis summer, Stephens & Co. lias orfy pijtrjstied apiiot 
scdesi program. The test market so far has consisted of selHng the CharCone^ 
prod uct in thiiteen stores of a Central Virgcnia grocejcy chain and i^i bxie store of a 
six store hardware chain. At present, then: is only fbur w^ks of is^les histoiy. 
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3. A senior executive at the Central Virgima grc^cry cbam that is test 

\ : : 

marketing the product is a 30 year gropeiy veteran. Me hais bQen.qci|)|ed to saying 
Uiat ''This particular product, we are really excited about beca\i|e we think it 
brings new innovadon to the categoryi.a" / f 

4. With respect to grocery store sales, the CharC^nes prbc[iLct has been 
seDing better than 2 to 1 compared to the combined | sales of^similar-slscd 
products (four pounds and under] of a weU-known national-. bra|i;i4 of match- 
Ughtabie producL The sales of the Ch^rGones product are av^xag^g over 60% 
market share within this "^convenience-size'' group- The GharCones product has 
even sold well as compared with all cllEircoal sales; h 

5. Witb respect to. the hardware store sales, the cfingle-store sales of the 
CharCones product represented apprdsdmately 25% ol all charcoal for that 
entire hardware store chain gproup compared to last yearns sale$^ for ^e some time 
pedod. I . 

6. The fotegou:^ success in sales has been obtained wftlhoii^ discounting 
the product. In fact, the dharCones product is sold at a premium pnoe« as much 
OS, 38% per pound more than the comparable prodiacts. Purtherraore, the sales 

performance cited above wa$ achieved M^ithout advertising,: without in-store 

>: r 

displays or signage, and with limited in-store placement. Both testimarket stare 
customers are expanding distribution of the product, and Stephens fls Co. has 
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received mimerous inqiuried from other zn^or retailexs wildi ri^sipect t6 the 

CharCones product. r ;i; 

f '■ • ^ . 

I dedare imder penalty of perjury thiat the Ibregoin^ is true pid correct. 

MicE^ei W. i 



Date: 7 ^5f^O<r 
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